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RESEARCH SUPPORT

Ongoing Research Support

1R21AA017267-01A1 (Stanley and Swaim)
11/1/08 – 10/31/10

NIH: NIAAA

Individual and contextual effects of rural and non-rural adolescent alcohol use

This project will conduct secondary data analysis on the Tri-Ethnic Center’s database of rural substance use collected under NIDA grant R01DA09349.  The primary purpose is to assess the contribution of community-level factors in the prediction of adolescent alcohol use while controlling for individual level factors.

Role:  PI/PD, 6 months/year

R01 AA015404 (Beauvais)
9/25/2006 – 8/31/2009

NIH: NIAAA



Growth Curve Modeling of AOD Use Among Indian Adolescents

The major goal of this project is to conduct secondary analysis of a long-term longitudinal data set to investigate developmental patterns of alcohol use among urban Indian youth.

Role: Statistician, 2.4 months/year

Completed Research Support

P50 DA07074-09 (Oetting)
7/15/2000-11/30/2005

NIH/NIDA

Tri Ethnic Center for Prevention Research

The major goal of this project is to further the understanding of substance use and other problem behaviors among Mexican-American and Native-American youth.

Role: Statistician

R01 DA15936-01 (Edwards)
9/30/2002-6/30/2008

NIH/NIDA


Inhalant Use Among Rural Children: A Multicultural Study

The major goal of this project is utilize multiple methodologies in multiple cultures for developing a better understanding of individual risk and protective factors as well as community, cultural and family norms related to inhalant use among young children.

Role: Statistician

